
 
 
Marketing & Communications Director 
You have leadership and management skills and extensive experience in customer-obsessed 
marketing. 
 
We’re launching a brand-new festival, and we’re building a team. We are looking for an 
experienced, confident marketer who is excited about managing all things marketing for our 
annual festival and other events year-round. 
 
This is a full-time, permanent position. Salary will be based on experience and fit. The start 
date is flexible but no later than January 1, 2022. 
 
You should have some of the skills listed below but we know unicorns only exist in Scotland 
(seriously, it’s their national animal, Google it.). So, while we don’t assume you will do it all, you 
will be responsible for finding a solution to whatever is needed that you do not have expertise in 
– that could include delegation or using contractors, staff, volunteers or interns to fill the roles. 
All of this will be done in partnership with me, Festival Director.  
 
Things we have: 

A website, brand handbook (includes values, voice guide, story, logos, colours and 
typography, audiences, positioning, ideal customer profile and more), social media accounts, 
and some designs for collateral. 

 
Things we need to do: 

• Develop and implement marketing plans for the festival, incorporating communications, 
sales, and audience development strategies 

• Establish and oversee the marketing budgets ensuring best value 
• Determine staffing needs for the upcoming year 
• Help hire and then manage all marketing staff which may include temporary or fixed term 

staff, contractors, volunteers, or interns as required 
• Manage third-party marketing service providers which could include, but is not limited to, 

design, print, photography, videography, styling, digital services. 
• Market research and evaluation 
• Comprehensive advertising campaigns and strategies (online and off-line) 
• Support for promotional events and contests 
• Cross-marketing partnerships with other businesses 
• Content and engagement for social media, e-newsletters, blog 
• PR strategies 
• Long-term digital marketing campaigns and strategies, SEO and all the analytics 
• Other ... we’re new ... we don’t know everything that we don’t have yet! 

 
The Festival Marketing Director: 
Ideally has: 

• Experience in event/festival/music industry specific marketing 
• 5+ years in marketing  
• Experience building and leading a team including hiring, managing, evaluation and firing 

 
Must: 
Be double vaxxed – we do events y’all. 
 
Agree with and be excited by CURRENT Winnipeg’s Brand Values: 

• Be extraordinary. Do things that haven’t been done. 



• Prioritize beautiful design. Aesthetics matter. 
• Treat everyone like a VIP. Everyone has value. 
• Choose local. Small businesses are the soul of our community. 
• Work and play as a community. 

 
Work well independently and in a team: 

We don’t have a physical office so we all work from our homes/coffee shops/patios/while 
travelling, etc. However, the best part of the culture here is that we still work and collaborate 
as a team regardless of how many hours we work face-to-face.  
 

Take initiative, make decisions, solve problems: 
We are a small team that needs to get a lot done in the next 10 months (and beyond) and you 
will be relied on to make decisions and solve problems independently, sometimes very quickly 
and with incomplete information. Taking initiative is how we work most efficiently as a team. 
 

Have e-skills: 
We don’t love paper or physical offices or anything that prevents us from working on a patio in 
summer or a coffee shop in winter. Our resources are stored in the cloud so we can access 
the information we need anytime, from any place.  
 
Some ‘nice to haves’ but not ‘must haves’ include knowledge/experience with WIX, Adobe 
Photoshop and InDesign. We will also use ticketing platforms, RFID technology, online stores, 
project management apps, etc. so you should be comfortable figuring out new-to-you 
programs/apps or researching and setting up options if what you need isn’t already available 
within the company. 

 
Be excited by alternative benefits: 

We don’t track hours or vacation or sick days. We only care about results, not how long you 
sat in front of your computer or on the phone to get them. 
 
We are a start-up business and don’t offer a matched-contribution pension plan, dental plan, 
or other traditional benefits ...YET. However, if you are the kind of person who is attracted to 
setting your own hours and work environment, knowing you are an integral part of a team and 
doing exciting, challenging work that makes a difference ... we can offer flexibility and 
experience in heaps!  

 
How to apply: 
I’m not interested in traditional applications because I'm not a traditional leader and this isn’t a 
traditional position or company. If you want to be part of it, you already think differently, and I 
want to know about THAT. After reading all of this, if you think you’d be a good fit, send me an 
email telling me why you think you’re the best person for the job. Include specific 
accomplishments or education, if they are relevant, but skip the buzz words and formal resume, I 
can get that info off your LinkedIn profile, other social media, or a Google search (and I will, 
because it’s 2021). Mostly I want to know who you are, what you are great at and if we would like 
each other enough to get into increasingly dynamic and stressful situations together (this excites 
me, does it excite you?). Finally, include the word unicorn in the subject line so I know you’ve 
read to the end. Can’t wait to hear from you! 
 
Monica Derksen 
Owner and Festival Director 
monica@currentwpg.ca 


